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Praise for All That's Not Fit To Print:
Discerning reliable, authoritative news and information has gotten much harder in this connected, technologically driven era. Amy Affelt provides a useful and informative guide to navigating the challenges—and an important call to arms for librarians and information specialists to play a leading role in defending and advancing the importance of objective facts on behalf of all of us.
—Matt Murray, Editor In Chief, The Wall Street Journal



Librarians are on the front lines in 21st Century info-wars and struggles over misinformation and weaponized narratives. Library patrons would dearly love it if they had nearby trustworthy allies to help them navigate these new societal challenges. Luckily, Amy Affelt has created a playbook for her colleagues, showing them how they can exploit their talents to be reliable knowledge stewards to their communities in an ever-more confusing world.
—Lee Rainie, Director of Internet and Technology Research, Pew Research Center



In this age of misinformation, librarians play a crucial role in helping people make sense of what is true or not. This book is an excellent tool for anyone interested in improving their information diet, with practical tips for finding quality sources, as well as techniques and tools for checking out content sourced online. Most importantly, this book places our current situation in a wider historical context. As humans, we've always been drawn to rumors and conspiracies, but how can we cope when digital technologies have supercharged everything, from the creation to the dissemination of false and misleading information? This book shows you how.
—Claire Wardle, PhD, Executive Director, First Draft



All That’s Not Fit To Print is an important and timely resource for information professionals grappling with issues of veracity, authenticity, and authority. It dives deep into current trends to inform the discussion and lays out actionable insights on how we should engage around questionable content.
—John Chrastka, Executive Director, EveryLibrary 



This timely clarion call to arms encourages librarians to be at the forefront of the fake news cultural and political battle, helping them to recognize their evolving roles in today’s ethical and technological struggle and to be prepared to fight for the truth.
—Linda Landis Andrews, Director of Internships, Department of English, University of Illinois at Chicago



Amy Affelt, in All That's Not Fit To Print, has written an effective primer for librarians and information professionals on the challenge that is fake news. Covering the current development of this across social media, she covers the key issues, a variety of effective tools and resources, and an informed call for librarians to adequately arm themselves to combat the dreaded “fake news” scourge that we find ourselves in. Definitely worth a read for experienced and budding librarians.
—Hal Kirkwood, President, Special Libraries Association, 2019, and Bodleian Business Librarian, Sainsbury Library, Said Business School, University of Oxford



Amy Affelt’s All That’s Not Fit To Print is a timely, intensely interesting, and easy-to-read book full of important, commonsense advice for those of us in the library and information professions who want to hone our skillsets to become information quality experts. It is revolutionary in that it is a book to guide information professionals to realize their role and encourage growth of methods long present in our profession. Affelt’s book is a must-read for anyone who wants to learn about information quality from one of the best in our field.
—Anne Craig, Senior Director, Consortium of Academic and Research Libraries in Illinois (CARLI)



Gone are the days when we could reasonably trust the news. As long as responsible journalism is under attack, we can no longer assume that news is grounded in facts and reality. Fortunately, Affelt provides the guidance we need to decide what to believe and what to discard.
—Kimberly Silk, Brightsail Research



With All That’s Not Fit To Print author Amy Affelt gives us all that we need to identify and combat the fake news epidemic that is causing confidence in media to significantly decline. While aimed at libraries and librarians who are leading the way in developing digital and information literacy skills, this book’s advice is for everyone who seeks to ensure that the information they use and share is of the highest quality. Kudos to Amy Affelt for producing a very readable, enjoyable, and easy to understand guide to separating distortions, misinformation, and lies from the high-quality information we need to make good decisions on a daily basis.
—Donna Scheeder, President, International Federation of Library Associations and Institutions (IFLA), 2015–2017, and President, Library Strategies International



Reasoned and passionate, thorough and provocative, Amy Affelt’s latest does much more than recap the issues and name the disease: she’s created a clear roadmap for librarians and media people alike to ensure reality-based reportage not only survives but flourishes.
—Brendan Howley, Library Advocacy Specialist, Media Software Designer and Former CBC TV Investigative Journalist



Informative, insightful, in-depth. Amy Affelt uses her expertise, as a noteworthy research librarian, to teach others about fake news and how to work the complex and convoluted process of obtaining accurate informational text. All That’s Not Fit To Print is helpful, timely, and relevant.
—Angela Falter Thomas, PhD, Associate Professor of Literacy Education, Bowling Green State University
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Evaluating Information — Applying the CRAAP Test

Meriam Library 3 california State University, Chico

When you search for information, you're going to find lots of it . . . but is it good information? You will have
to determine that for yourself, and the CRAAP Test can help. The CRAAP Test is a list of questions to help
you evaluate the information you find. Different criteria will be more or less important depending on your

situation or need.

Key: W indicates criteria is for Web

Evaluation Criteria

Qurrency: The timeliness of the information.
+ When was the information published or posted?
« Has the information been revised or updated?
* Does your topic require current information, or will older sources work as well?
®WAre the links functional?

Kelevance: The importance of the information for your needs.
+ Does the information relate to your topic or answer your question?
+ Who is the intended audience?
« Is the information at an appropriate level (i.e. not too elementary or advanced for your needs)?
+ Have you looked at a variety of sources before determining this is one you will use?
Would you be comfortable citing this source in your research paper?

éuthority: The source of the information.
» Who is the author/publisher/source/sponsor?
« What are the author's credentials or organizational affiliations?
« Is the author qualified to write on the topic?
« Is there contact information, such as a publisher or email address?
mDoes the URL reveal anything about the author or source?
examples: .com .edu .gov .org .net

éccuracy: The reliability, truthfulness and correctness of the content.
+ Where does the information come from?
« Is the information supported by evidence?
+ Has the information been reviewed or refereed?
« Can you verify any of the information in another source or from personal knowledge?
+ Does the language or tone seem unbiased and free of emotion?
« Are there spelling, grammar or typographical errors?

Burpose: The reason the information exists.
+ What is the purpose of the information? Is it to inform, teach, sell, entertain or persuade?
+ Do the authors/sponsors make their intentions or purpose clear?
« Is the information fact, opinion or propaganda?
« Does the point of view appear objective and impartial?
« Are there political, ideological, cultural, religious, institutional or personal biases?
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Facebook v. Fake News

February, 2004

Mark Zuckerberg launches Thefacebook from his Harvard
dorm room

September, 2006

Facebook membership opened to public

August, 2016

Over 1.5 billion Facebook users

November, 2016

Zuckerberg addresses fake news on Facebook. “a very small
amount of the content;: it is “a pretty crazy idea” to suggest
affected the US presidential election

November, 2016

Facebook rolls out tools to combat the posting of fake news
on the platform

January, 2017

Facebook Journalism Project launched

January, 2017

Disputed content flags instituted

October, 2017

“About This Article” system begins

December, 2017

Disputed content tagging system scrapped

December, 2017

Related article linking system unveiled

May, 2018 Facebook posts video, “Facing Facts,” detailing their efforts
to fight fake news

June, 2018 Info and Ads Tab added

July, 2018 Facebook changes their focus on fake news from stopping

the posting of fake news to stopping its spread through the
newsfeed

Sources: Business Insider, Statista, Fortune, CNN, Facebook, The New York Times, newsroom.fb.com
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HOW TO SP T FAKE NEWS

@
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CONSIDER THE SOURCE

Click away from the story to investigate
the site, its mission and its contact info.

e
CHECK THE AUTHOR

Do a quick search on the author. Are
they credible? Are they real?

e

CHECK THE DATE

Reposting old news stories doesn’t
mean they’re relevant to current events.

CHECK YOUR BIASES

Consider if your own beliefs could
affect your judgement.

International Federati

READ BEYOND

Headlines can be outrageous in an effort
to get clicks. What'’s the whole story?

\

SUPPORTING SOURCES?

Click on those links. Determine if the
info given actually supports the story.

ISIT A JOKE?

If it is too outlandish, it might be satire.
Research the site and author to be sure.

s

ASK THE EXPERTS

Ask a librarian, or consult a
fact-checking site.

tions and Institutions
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