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Degrees of freedom (DF), 254

Demand characteristic, 47

Density plot, 292
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Face-to-face interviews, 68

Facial expressions, 87

Facilitation skills, 102

competencies for FGDs, 102–103

dealing with silences, 103–104

Facilitator role, 99, 101–102

Factor analysis, 118–120, 264

steps of designing, 119–120

types, 118–119
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Mann–Whitney U-test, 212–213

Market segmentation, 119, 121

Matching groups, 42

Matching method, 45

Matrice d’ Impacts Croises Multiplication Applique an Classment analysis (MICMAC analysis), 220, 224–226

Maturation, 50

Maximal reliability (MR), 256

Mc Nemar test for significance of changes, 207–208

Meaningful coherence, 156

Means

hypothesis testing of, 136–137

independent samples t-test for, 115

paired sample t-test for, 115
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“Pasta-in-a-jar” concept test, 61

Pattern matching, 190

Pearson correlation coefficient, 115–116

Peer group, 238

Performance evaluation, 233
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multidimensional scaling, 123

regression analysis, 116–118

scale of measurement, 110–111

univariate analysis, 112–116

Quantitative information, 55

Quantitative research methods, 5–6

Quantity of data, 63

Quasi-experimental design, 49
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R-Factor analysis, 118

[R-Syntax], 301–304

Random method, 48

Random sampling, 168

Randomization, 42, 44–45

of conditions, 43, 49

of participants, 42–43, 49

Rank correlation, 116
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cross-sectional design, 39–41

developmental research designs, 38

epilogue, 51

experimental design, 41–49

longitudinal design, 38–39, 41

manipulation-guided designs, 40–41

pretest–posttest design, 50

quasi-experimental design, 49

Researcher, 94
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Structural equation modeling (SEM) (see also Interpretive structural model (ISM)), 269–270

fit indices, 270–273

GOF values and validity test, 274–275

Structural self-interaction matrix (SSIM), 220–221

converting SSIM into reachability matrix, 221–222

forms, 221

Structure of Scientific Revolutions, The (Kuhn), 3

Structured interviews, 80–81

Subjects effect (see Participants effect)

Suboptimal procurement outcome, 186

Summated score approach, 265

Super-decisions, 233

Survey (see Research questionnaire)

Symbolic attributes, 262

Synchronous groups, 105

Synthesis, 14

Systematic literature reviews, 13–15

t-statistics, 137

t-Test, 132

Table Tennis Board (TT Board), 226

Tails of tests, 133–136

Target respondents, 57

choosing method(s) of reaching, 57–58

Task performance (TP), 250, 257

Technical efficiency (TE), 233–236

Test-criterion, 130, 133

Testing effect, 50

Testing of hypothesis, 127–128, 129–130

critical region and tails of tests, 133–136

exercise, 138–140

large sample tests, 130–131

of proportions, 136–137

research questions, 127–128

self-study exercises, 140–142

small sample tests, 132–133

solved, application-oriented examples, 137–138

statistical hypothesis, 129

test criterion, 130

type I and type II errors, 130

types, 129

Thematic analysis, 14

Thematizing interview, 81

Theoretical/theory, 34

categories, 186

development, 191

framework, 35

notes, 192

propositions, analysis based on, 171

sampling, 184–185

saturation, 185

sensitivity, 185

theory/perspective triangulation, 175

verification, 34–35

Time-series data, 288

Tourism, 261

self-congruity concept in, 262–263

Transcribing, 83

FGDs, 104

Trees, 219

Triangulation, 83, 174–175

in management research, 6–9

of sources, 175

Truly-operated group, 44

Trustworthiness in qualitative research, 155–156

Tucker Lewis index (TLI), 254, 272

Turnitin, 22

Two-input–single-output units, 239–241

Two-sample chi-squared test, 205–207

Two-sample K-S test, 211

Two-tailed tests

of hypothesis, 133–134, 136

of proportions, 136

Type I errors, 117, 130

Type II errors, 117, 130

Unbiased questions, 87

Unit of analysis, 167–168

United Nations’ World Tourism Organization (UNWTO), 261

Units of measure, 238

Univariate

analysis, 112–116

techniques, 111

Unstructured interviews, 80

Utterances, 89

Validation, 190

Variability, 101

measure of, 114

Variables, 44

confounding, 44, 49

controlling extraneous, 44

dependent, 42, 44, 117

extraneous, 44

independent, 42, 44, 117

intervening, 44

quasi-independent, 49

Variance, 114

Verstehen, 6

Video recording, 104

Virtual focus groups, 105

Visha (poison), 153

Visual inspection of row and columns, 287–288

Vocal dynamics, 103

Voice Control and Voice Assisted Smart Devices (VCVASD), 172

Volatile, Uncertain, Complex, and Ambiguous era (VUCA era), 145–146

Web of Science, 19

Web resources, 20

Weighted average method of decision-making, 226–227

Well-designed questionnaire, 53

Women’s Empowerment in Agriculture Index (WEAI), 96

World Bank survey questionnaire, 69
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