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Dr Hugues Séraphin has provided to the readers an updated and must-read book with an international perspective on children in sustainable and responsible tourism. This book includes wide-ranging chapters that investigate current trends and prospects for the future on children in sustainable and responsible tourism and are presented in a comprehensive yet accessible way.

Manuel Alector Ribeiro, University of Surrey, United Kingdom

This new edited book by Hugues Séraphin contains 13 fascinating chapters authored by well-established academics who are investigating thoroughly the role of children as agents of change in tourism. In a nutshell, this edited book successfully connects children with responsible tourism. This book is all the more important considering the difficult times we are currently facing. Big problems need big solutions and of course, this editorial project leads the way.

Maximiliano E. Korstanje, University of Palermo, Argentina
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